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Note —  Answers may be written cither in English or in Hindi;
but the same medium should be used throughout the
paper.
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Explain any three of the following statemems briefly : 15

(a)

(b)

(c)

(@

(e)

“*Advertising and sales promoiion arc complementary 10
each other.” Discuss.

‘During the festival season the sale of consumer
durables suddenly doubles™, by giving suitable examples
discuss the sales promotion. scheme taken up by any
consumer durable company.

“*The increasing use of sales promotion in marketing
programs is more than a passing fad.” Discuss.
““‘Publicity can make or break a prdouct or even a
company.” Expiain.

Why is sampling considered as a popular tool of sales

promotion ?
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““The success' of the sales promotion program depends
on proper planning and implementation.” Write the
various steps involved in planning the sales promotion
program successfully. 8

Explain the significance of sales promotion. 7
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Cite different examples how tompanies assume different
strategies 10 deal with crisis management. 6
Explain the role of Marketing Public Relations in
assisting the launch of new products. 5
Write any fwo objectives of trade-oriented sales

promotion. 4
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““The Public Relations departmeiits perform various
functions to maintain successful relations with its key
publics.” Write any five functions performed by the PR
departments, 7
Evaluate coupons and contests as the tools of sales

promotion, 8
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Or
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What are the legal remedies available to consumers
if he has been cheated by sales promotion
schemes ? g
Corporate sponsorships of events have become a major

promotional activity. Comment. 7
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What type of sales promotion would be effective for
selling expensive consumer products such as houses,
automobiles or cruise trips 7 7
As the Public Relations Manager of a private bank what
preparations would be made by you before appearing

on TV for interview 7 8



(%)

(@)

(@)

(b)

(%)

(@)

C 7)) 1205
JEN IRl w1 fawt $ fou 9 TR @
foma @adm gl @m ?
AT % & ST FEUE T4 B A HATehR
% form EER W o A Ted AE G W
Jfel @ S ?

Or

(37e7E)
““Are companies really becoming socially responsible or
is it a PR activity 77 Explain the statement giving
examples. 8
Name any swo trade promotion tools, What are the
challenges faced by manufacturers in maintaining trade

promotions 7 7
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Write short naotes on any me of the following :  7A7%
(&) Audio visual tools of PR

(6}  Fthical and legal aspects of Public Relations

(¢) Measuring marketing PR effectiveness. 7
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